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Abstract:
	Today in the Globalised world it is very difficult to select the employment where the employees will have a great career prospect. Job satisfaction, salary package, stability and reputation of the organisation are very important factors that are considered by employee. Salary package and job satisfaction will attract the skilled and talented employees. Some organisations search such a skilled and talented brain for their organisation through college campus interview. Most of the students from final year face such interviews and try to get training and job placement in esteemed organisations which will give them greater success in their career path. The objective of this research paper is to collect opinion of younger talent regarding their career with future employer.
	This research paper is based on primary data. 50 MBA students from two different colleges are randomly selected as sample respondents. Interviews are conducted by asking questions to such respondents and finally opinions of such students are analysed. The research paper ends with the conclusive remark on the perception of the MBA students related to employer branding.
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Introduction: Every person dreams about working in the well reputed firm, because the work place is becoming the status symbol now a day.  Employer brand denotes an organisation’s reputation as an employer. The term was first used in the early 1990’s and has since become widely adopted by the global management community. Employer branding has been defined as the sum of a company’s efforts to communicate to existing and prospective staff what makes it a desirable place to work.
Definition of Employer Branding: 
Employer branding is a logical process through which employees strive for one main goal to have a strong appeal on their future and current ideal employees.
	The term employer branding is used for the application of branding principles to human resource management.
The Top 10 Employer Brands of India 2011 are:-
1. Hindustan Unilever Ltd.
2. Standard Chartered Bank
3. Aircel Ltd.
4. Steria (India) Ltd.
5. Yes Bank Ltd.
6. Reliance Capital Asset Management Ltd.
7. GroupM Media India Pvt. Ltd.
8. ICICI Lombard General Insurance Co. Ltd.
9. Tata Motors Ltd.
10. Larsen & Turbo Ltd.
 Objectives:
1)	To familiarise the concept of employer branding
2)	To analysis the opinion of MBA students regarding their career with prospective future employer.
3)	To study the requirements of prospective employees from employer
4)	To make the conclusion of research paper
Research Methodology:
	Total 50 students (25 students from each college) from two different colleges, those who appeared in MBA final year, are selected randomly as sample for this research study.  
	Primary data is collected from respondents through questionnaires.
Analysis and Findings:
	Following findings and observations are made after collecting and analysing the data.
	The primary objective of the study is whether the students are familiar with  the concept of employer branding or not?  Though this concept was first used in early 1990’s but has become very popular now amongst the students those who are prospective employees’ of any organisation.
Diagram 1 

So 70% students are aware about the term employer branding. 70% students said “Yes” about offering job placement by their college. 


Diagram 2


80% students felt that employer branding is relevant in today’s global competitive world. 

Diagram 3

Out of the total respondents 26% are female students. They are familiar about employer branding. Today getting the job is very difficult though students are highly qualified. Employers always look for bright talent through systematic recruitment process. While discussing with the respondents 63% respondents are ready to work for getting experience if any unbranded organisation will offer attractive salary package.
	When it was being asked to respondents regarding their interest to join organisation after completing education then they have given preference to Mahindra and Mahindra, HUL, Standard Chartered, ICICI, L&T, TCS, Aditya Birla, Tata Motors, HDFC, Hero Honda, Infosys etc.
	


86% respondents are interested to join multinational companies due to attractive salary package and career growth. It will be also added in their resume if Organisation will send them abroad. 
	Skilled and talented employees may not  have salary constraints but they want to accept new challenges while working. Today’s young generation are ambitious, they want to be always at higher position. So the job satisfaction and pay scales are not the only criteria while selecting organisation. They would like to prefer the organisation where they will have scope to develop their career or having chance to develop their skill and knowledge. 
Diagram 4


60% respondents have selected organisation where they will find career growth. They may settle in such organisation where they will find respect to their knowledge, skill and experience. They believe the organisation where the promotions and placements are always given purely on the performance appraisal of employees.
Due to the internet facility and even easy connectivity through mobile younger brains are able to collect any information which will help him to select the prospective employer in future. Print media, electronic media, and experiences of existing employees are the sources through which they come to know about the company. Majority respondents are having very good friend circles through which they came to know about the organisations in which they are interested to work. Healthy academic environment in college campus makes it possible to create such awareness amongst students those will share lot of with their friends regarding the future job placement.

Diagram 5
	
 Visit to Social networking sites becomes a day’s schedule for younger generation. 50% respondents are using linkedin to look for career information and job opportunities. Employer branding is a concept of Human Resource. If organisation wants to retain their talented employees and attract skilled prospective employees then they have to create a good image of the organisation. Healthy and strong Human Resource policy of the organisation will not only satisfy present employees but also useful to select the prospective employees who  are very important for  success and survival in the modern global era.
Conclusion:
[bookmark: _GoBack]	 In Global world survival and existence of the organisation is very difficult. Survival and existence will not be possible only by providing good quality of products and services but the employees or workers through which organisation got success. They are part of organisation’s success. Hence one should not forget employee’s contribution in the success of organisation. Share some success with due respect to employees talent and skill which they have employed for the organisation. Then it will create good image of the organisation in the mind of present employees and even also in the mind prospective employees. Students when they take admission for professional courses  are very cautious about their future. They try to select the college where the campus interviews will be conducted. They appear and face the interview of such organisation which has greater image in business environment. Everybody is waiting for the right opportunity. In India now younger generation are aware about selection of right employer. They expect highest satisfaction and career prospect in their work placement. Overall 80% MBA students feel that employer branding is relevant today.
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Sample Size
Sample Size	
Male	Female	0.74000000000000044	0.26	


Criteria for selection of company	
Job Satisfaction	Pay Scale	Career Growth	0.30000000000000021	0.1	0.60000000000000042	

Social Networking Sites preferred by prospective employee
Social Networking Sites preferred by prospective employee	
Linkedin	Facebook	Twitter	Others	0.5	0.30000000000000021	3.0000000000000002E-2	0.17	

Awareness about term "Employer Branding"
Awareness about term "Employee Branding"	
Yes	No	70	30	


Is "Employer Branding" relevant today?
Is "Employer Branding" relevant today?	
Yes	No	80	20	
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